Introduction
Traditional print media have served as valuable information resources for executive search organizations. To a large extent, the print media have provided these organizations with important information on market sectors and trends, companies and the executives involved in these businesses. However, the Internet is redefining the status quo and blurs the lines that distinguish one medium from another by incorporating the visual effect of television, the depth of newspapers, the intimacy of radio and the niche interests of magazines (McLeod 2000) .
This research investigated:
The information needs of executive search organizations Whether traditional print media meets the information needs of executive search organizations Whether digital news services as well as the existing print media can meet these information needs The added value digital news services as information resources can offer these organizations.
Executive search
top Executive search organizations are research and information intensive environments that provide organizations with professional consulting services to assist them in appointing suitably qualified and experienced leaders in executive positions. Executive search organizations use specialized research methods to source qualified and skilled potential candidates to clients.
The search process can be defined as a detailed and intricate process to achieve a match between the client's human capital requirements and the candidate's career goals. The process usually targets passive candidates, in other words those not actively looking for new opportunities. The search carries a retainer fee that secures experienced, well-qualified consultants, teams of industry specialists, research techniques and information management practices, as well as access to valuable information that is not public knowledge.
Executive search is the most modern and cost-effective method of sourcing skills where a high degree of difficulty exists in accessing these skills by way of advertising or word of mouth searches.
Information needs in an executive search environment
Owing to the degree of information intensity in executive search organizations, information management practices are a high priority. Subsequently there are very defined information needs that have to be addressed on an ongoing basis. To a large extent, the media is used to provide this information.
Typical information needs include the following:
People information

Award winners
All award winners are potential candidates for executive search organizations. High profile executives who receive or are nominated for awards such as the current entrepreneur award are of particular interest as they are potential candidates for high profile assignments and non-executive positions on boards of directors. Table 1 gives examples of publications that contain names of award winners.
Table 1 Examples publications that contain names of award winners
Movers and shakers
This refers to executive appointments in organizations and executives who are potentially in the marketplace. This information is typically used to update executive search databases that store information on all potential executives. Table 2 refers to publications that contain the names of movers and shakers. 
Career interviews
This refers to profiles of prominent executives who usually divulge personal details such as age and qualifications, as well as career details. The information is typically used to update databases and to produce candidate profiles especially for board appointments. Table 3 contains examples of publications that contain these interviews. 
Publishes new appointments with photos
Engineering News
Publishes a column of new appointments in the industrial sector
Publishes a profile of a leader on the back page every week
Financial Mail
Publishes an interview with a prominent executive every week Annually publishes the Little black book, which is a directory of prominent black leaders in South Africa. This is particularly useful to executive search organizations. This annual is free to all print subscribers
Sunday Times Business Times
The newsmaker column is a
Remuneration information
This is information about executive remuneration packages and general industry remuneration trends. There is generally more information published about remuneration in the financial services practice and information technology (IT) practice than any other practice group. Table 4 contains examples of publications that contains remuneration information Table 4 Examples of publications that contain remuneration information
Company information
Executive search organizations scan the environment for information about both listed and unlisted companies for business development purposes and current awareness about existing and potential clients. Types of information that are considered useful include details of new listings, de-listings, name changes, ratings and rankings, company results and surveys. Table 5 contains examples of publications that contain company information. Good source of all the above types of information
Practice group information
This type of information is more general and includes all the business sectors. Types of information included are details of events, trends, surveys, organizations representing different industrial sectors (these can be used as sources of information) and useful Web sites. All of the abovementioned publications are good sources of practice group information. Table 6 contains examples of publications that contain practice group information. Table 6 Examples of publications that contain practice group information
General information
Executive search organizations also have a need for general information regarding government, executive trends, corporate governance and competitor intelligence. Table 7 lists publications that contain general information.
Table 7 Examples of publications that contain general information 3 Evaluation of digital news services
When print media businesses take their businesses to the Web, they take along the mindset The above evaluation establishes that print media is successful in servicing the information needs of executive search organizations. However, the pattern of new and electronic media supplanting older print-based media means that in the future, digital news may become a value added resource like print media.
The following evaluation focuses on two existing digital news services that an executive search organization currently uses. The evaluation criteria are divided into three areas, namely, digital media characteristics Web user interface essential information provided by print media. 
Financial Mail
Overall rating of the Financial Mail on-line as an added value information source
The author was employed as an information manager or consultant at two executive search firms for a period of three years, during which time the Financial Mail became an invaluable source of information. Having used both the print and the on-line version for a long period of time, the author saw the on-line source evolve. Today it is one of the best South African sites available.
Financial Mail on-line is definitely an added value information resource for executive search organizations because of its 'just in time' capabilities. The surveys and annuals are a particularly important resource and having access to them on-line provides several benefits, for example one subscription buys all employees access to the site, meaning that everyone can access the annuals -no squabbling about who is keeping the annual on his or her desk.
Access to on-line resources also takes the pressure off specialized resource centres to provide space, time and labour to administer these resources. Instead, the on-line version can be catalogued on the computerized library catalogue and employees can access the resource at will.
The Financial Mail's latest value-added service, namely the annual Little black book, which is available on-line and which will be regularly updated, is of enormous importance to executive search organizations as this is a typical resource that these organizations will use.
In addition, the archives and search function offer high value to executive search organizations and FM has well designed and structured search capabilities.
While the cost of the print subscription is a negligible concern (the site offers high value), the Financial Mail subscriber services are shocking, and this is a concern for the future. The author would rather not receive the print copy and only have on-line access because of the labour and time that it takes to merely have a print copy delivered to a subscriber. Perhaps this issue should be addressed.
Sunday Times Business
Times on-line (www.sundaytimes.co.za) 3.2.1 Summary of the compliance of the Sunday Times Business Times on-line to three evaluation criteria areas Table 9 summarizes to what extent the second digital news service (Sunday Times Business Times on-line: www.sundaytimes.co.za) complies with the three evaluation criteria areas. The site offers national content including specific news sections for Gauteng, Cape and KwaZulu-Natal. There is also coverage of Africa and the world line news site is very busy and the print edition is in fact easier to read. The on-line edition is used only to access articles that have been marked in the print copy. This is a different approach from using Financial Mail on-line and it has a lot to do with the navigability of the site. However, the archives and search capabilities offer the same value as the Financial Mail and can be considered extremely useful.
On-line access is free although it may be preferable to pay for access and forego the flashing and blinking banners.
Conclusion
This research set out to evaluate whether digital news services could be regarded as value added information resources for executive search organizations. Given the nature and business of these organizations and the way in which information is gathered and subsequently used, digital information services definitely have a large value component.
Whereas digital news services cannot immediately replace the print media, there is huge potential for them, especially in diversified services. Perhaps digital news services should look at executive search organizations to see how information is used and where it is found, and then model their offerings according to these needs. This would significantly enhance the value of their business to their potential clients. 
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